
JOB SEARCH TIPS

Social Media
More and more, hiring managers and recruiters are using social media

platforms such as Facebook, Twitter and Instagram in the applicant screening

process. When so much information and communication is shared on these

platforms daily, they become the perfect way to make a culture-based

assessment as to a candidate’s fit for the role and within the 

organisation.

But as job-seekers can be scrutinised, so too can employers

 – not only by (prospective) employees but also customers 

and clients. In an age where the public and private line is 

now blurred, it is imperative that we all take an outside 

look in at our online presence, ensuring that we are only 

portrayed in a positive light.

                                      

49%
of hiring managers

found information that
caused them not to hire

a candidate.

500%
increase in the number
of employers who use
social media to screen

candidates over the last
decade

Unsavoury photos, controversial statements and pictures of

wild partying can be damaging to job-seekers’ searches.

View our tips on how to spruce up your social media

pages, whilst also taking advantage of them. 



SOCIAL MEDIA TIPS

1. Google yourself
You may have done this out of pure curiosity, but this time put on

your ‘prospective employer/client hat on and see what comes up –

don’t forget Google images.

2. Beware of online usernames and use email

addresses
Use professional email addresses and usernames that are as close

to your name as possible. 

3. Check your privacy settings
Ensuring your settings are set so that you must ‘approve’ tags and

posts before they appear on your timeline prevents any suspect

photos or posts can be reviewed before they go on your timeline

4. Manage those photos and status posts
Many organisations have strict social media policies that mean

you cannot criticise or complain about your company/manager on

social media. It's an unprofessional look, so ensure none of these

appear on your public profile. 

Use social media to your advantage...

Whilst we’ve seen how social media profiles can harm your

reputation, it is important not to lock it down completely. 41% of

employers are less likely to interview job candidates if they are

unable to find any information on that person. Showing that you

have a diverse range of hobbies, a genuine interest in the industry

(such as liking and sharing relevant content) and displaying good

communication skills can make the difference between getting the

job and not.


